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The 7 steps to writing headlines
that get great results

- how to write copy for
association and member-based
organisation







What business are you in?
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Travel Cards




Phone cards

$
4995

Prepaid

TravelSIM™

Travel with confidence

* Data, voice and text around the world
* No minimum daily spend
= Stay in control of your costs

2l

TRI SIM

Fits all phones
and tablets




Websites and hosting




Online shopping portal

X JIB THALLCOM







Memorial Glass
Cremated ashes into beautiful l}fﬂﬁﬁr
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Tuesday o N 2020 For Australia’s Foreign Aid

Funerals With A Difference: This Company Is Changing The Way We Say
Goodbye
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VINOIMOFO

GOOD VINO. REAL MOFQOS. EPIC DEALS.




Here’s why getting it
right pays off:






1994 =
$500,000

1999 =




Wrong: What’s the next big thing?






Right: What problem is yet to be
solved?









Leasing cars
to Uber drivers

Source: The Age April 2016

Uber drivers, no car requir
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ATO EXPLAINING THINGS

B Lucy Baittersby

BEver wondered how a young Uber driver
can afford such a nice car? It turns out
they could be leasing it or sharing it with
other drivers. One man who spoke to
Fairfax Media owns 32 cars that he leases
out to Uber drivers for up to $400 a week,
with most cars taken for three to six
months at a time.

This widespread car leasing resembles
the old taxi industry model of wealthy
cab-owners letting multiple vehicles out
to employees.
Only this time
there isno li-
cence, nor re;
ulatory struc
ture.

It also con-
Lradic Ube
image of ca
owners sharing
rides with pas-
sengers to earn
extra money

THIS CAR !

THAT GOES PART WAY

By ey <

during their spare time.

There has been “neverending
demand” for lease vehicles from car-less
Uber drivers, according to “Danny” from
MMBB Logistics. He runs a fleet of 32
vehicles which have been approved by
Uber for use in ride-sharing. Danny asked
for his full name not to be used due to
Uber’s legal status in Victoria.

“I bought three more [cars] yesterday,”
he told Fairfax Media this week.

He says drivers were still 4
money even if they lease a cal
petrol and cleaning costs. He
between $270 and $400 a we|

“I have got commercial inj
every car [ But] at the end of
are not insured for Uber. No
Danny said.

His busine
put the name of the dr
on the insurance certificate.

But some cars had done sd
metres during the lease that|
drivers were sub-leasing to
not named on the in rance
the cars on the road 24 hour
means there would be no ins
if the sub-lease driver was ir
accident.

Uber claims to have its o
for every ride-share trip.

A spokesman for Uber
drivers could share a singl
each driver was registered.

“Anyone who is 21 year
a full [unconditional] valid d
cence and has acce
nine years [old] or
become an UberX partner;”
man said.

Uber drivers get a police

ory check. B
ject tore
sure their records remain cl

And Uber does not check|
of drive to work in Austra
not considered employees.




Managing AirBnB properties

mybfbt
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|1 YourPersonal Airbnb Property.
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Uber now delivers food




...and parcels




Be on the look out for:

* Wouldn’t it be great if...
* They oughta a...
* | wish...

* Australian School of Copywriting *



BERNADETTE SCHWERDT




Be on the look out for:

* Wouldn’t it be great if...we could take a photo,

see it for 10 seconds and delete it!
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Be on the look out for:

* Wouldn’t it be great if...we could take a photo,
see it for 10 seconds and take a snapshot of it

before it’s deleted!
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What am I?

* | wish there was an app that told me where all

the whiting were swimming today.
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What am I?

* | wish there was an app that helped me

compare insurance policies.
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sa comparethe

Get peace of mind with the
right life insurance

Compare Now or call 1800204 124

Brands you can trust







What problem is yet to be
solved for your members/customers?

1. Wouldn’t it be great if...
2. They oughta...
3. lwish..

* Australian School of Copywriting *



7 steps to writing great headlines:

What copywriters do and why words matter
The writing success cycle

The 2 main types of copywriting

7 steps to writing great copy for websites, sales
letters, newsletters etc.

Top formulas for writing headlines that work
How to adapt them to any business

* Australian School of Copywriting *
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4 reasons why we don’t we write:
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__Confused

Doubtfy]

Uncerto'\ﬂ
Unclear







Procrastination
Is The Thief of Time




Copywriters solve problems...




Copywriters seek to...

Get a response
Get people to take action
— Buy a service
— Change an opinion
— Change an action - stop smoking, save water

Tell people what’s in it for them

Motivated by self-interest

* Australian School of Copywriting *









The Writing Success Cycle

Increase
your
confidence

Make more Write more
sales easily

Write more Write more

often quickly

*  Australian School of Copywriting
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Two Types of Advertising:

Direct
Response:

*  Australian School of Copywriting  *




Direct

Conceptual:
Response:
4 A _

Awareness Selling
Expensive Cheap

Mass Media —  Small Business

Long Term Short Term
No action needed Action needed
J




Conceptual:
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Small penis?
Have | got
a car for you.

If you’re going to overcompensate, then by all means, overcompensate.
Loaded ‘89 911 Carrera 4. Call (312) 552-1676. Ask for Tiny. %

S J emmms § ——— o) ey === ] o ey | ———




exit halitosis.

Mo Avapitung e TEF Qi e end Ko grenn NS moe Dan? Deegt™
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Straight Headline
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Bent Image




Alone, they mean nothing.
Together, they make sense...

DWER IS NOTHING WITHOUT CONTR

|



Supercalafragilistic
e)ut hahtos:s.

uthwashing with TGP spels the and for germs that causs bed braath
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Straight Image...
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Bent Headline...

Supercalafragilistic
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Alone, they mean nothing.
Together, they make sense...

Supercalafragilistic
exit halitosis.

*  Australian School of Copywriting  *



® Victieahh

Call the Quitline on 131 848.
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Straight Headline...

Call the Quitline on 131 848.

*  Australian School of Copywriting  *



Bent Image...

® Victieahth
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Alone, they mean nothing.
Together, they make sense...

Call the Qwitline on 131 848.

*  Australian School of Copywriting  *



Example: Straight Headline
Straight Image — boring...

F--3




Direct Response:

...examples to

come...




Great Direct Response Advertising

Has 7 building blocks/components

* Not everyad hasall 7

e Conceptual =1 or 2 components

* Direct response = 6 or more components

* Australian School of Copywriting *



Secrets To Writing
Successful Copy
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Here’s a 7-point structure
for writing anything

e Headlines

 Websites

* Blogs

* Newsletters
 Emailers

e Sales Letters
e Brochures
e Advertisements

* Australian School of Copywriting *






~“Headline

2 :
3] Sub-headline

Features & Benefits Features & Benefits

Features & Benefits Features & Benefits

Features & Benefits Features & Benefits
5 Testimonial
6 Free Offer

Call To Action |

/ *  Australian School of Copywriting *




Why use this template?

Gives you a starting point —a ‘way in’
Helps overcome procrastination and writer’s block

The formula is the basis for all great direct response
advertising

Delivers a better result than ‘flying blind’
Overcomes the need to ‘be creative’

Can write any component at any time — no need to write it in
any order

* Australian School of Copywriting *



One component at a time...
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Headline
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The Top 5
Headline Formulas

* Australian School of Copywriting *



e

5 Formulas:

How To...

Here’s How/Learn How...
Ask A Question

The Lists

Numbers

g Australian School of Copywriting s



How to create
food advertising that sells.

by Ogikhvv&Mather
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HOW TO WIN FRIENDS
ano INFLUENCE PEOPLE

oMN D ROCKEFELLER
mlridaes fo> Al noswts

fer mw nessd
for shat abilicy chan for mny other

you suppose every college would con
duct practical courscs to develop this  higheose priced
ability under the sun?’ To our knowlcdge. none has

Il 2o desclop crhat mbility 15 the swub,ect of
Dmle Carmncgire = mrmazirng rew ook

A few years ago Chicago University and the United

S< nd out the

two years.
interest as
to understand and
get along with people. how to make people ke you.
how to win others to your way of thinking.

Wouldn't you supposce that aftcer the members of
this survey committee had decided to give

hecalth and their sccond. how

course. they could readily have found a practrical
textbook > They scarched diligently yet could find
none suitable

T e & rhes were lookind for wes receocl

SO0 .
IS ouT SEI_I_ING ANY OTHER
K IN AMERICA TODAY:*
A e ook —woval Chhe BUESsry Bolrirvel IS

TO write it than anyone clsec.
Dale Carncgic 13 the man to whom the big men of
businecss come for practical guidance on the subject
of getting along with people. dealing with them suc-
cessfully. winning others to their own way of thinking.
During the last 25 yecars he has trained more than
17.000 business and professional men and women
Aamong them some of the rmost famous in the country.
When he conducts his course on Public Spcaking
and How to Influcnce Peosle in the ballrooenm of the

Astor the sccond largest hal k the place
13 pracked to capacit Large organizations such as
The New YWork [clephone Co.. Westinghousc ctric
and Manufacturing Company . and many Sthers listed

members and cxccutives
This new book. fAow o Win Friends mod -
Frence People. grew and developed out of that vast
s you can judge from the

“ancl at the top of this advertiscrment. it
as 24 years of actual successful cxper

the problerms of thousands of pcople in all walks of
life can make
Yl e <. oF AVichHhocl OTMoIl
Michacl O Ncil lives 1n New York City e firse
gOt @ job as a mechanic. then as a chauffeur
When he got married he ncecded more monecy. So
he tricd to acll automobilc trucks But he was a

termible lop. He suffered from an infenonty complex
that was cating his heart out
Ow his way to sce any prospect. he broke out into
cold aweat Then. before he could get up enough
oren the door. he often had to walk up
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cn he would gee
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Aand down in front of
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Reader =

WIS IS A BIG BOONK OF THIRTY
SEWVEN CHAFTERS, INCLUDIMNG:
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Six W ays o Make People ke You Inscandly
An Easy Way to Become a Good Conversasion-

alisc
A Simple Way to Make a Good Firse Impres-

ST - DALE CARNEGIE

How to Interest People

Twelve Ways to Win People to Your Way of
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Howv to escape your career rut
with a strategic approach to career management!

The market leaders

If you've been looking to advance
in career management

your career, get a promotion, or even

change your career direction, you’ve .
_almogt c‘;rtainly been going at:’out it glzgseﬂ:zp::;tdz;a:‘:eeir;?uu::,;)red
in entirely the wrong way! career management.

This free report expiains why traditional Since 1992, EPR has helped
approaches to career management are thousands of executives from a wide
fundamentally flawed. range of industries and professions

1o achieve their career goals. EPR’s
career management
professionals are
practical, coutcomes-
focused people whose
goal is to give you the

It then introduces a practical and
highly effective alternative that has
provided breakthrough career results
for more than 20,000 executives
around Australia! '

= Discover eight ways managers and S
executives commonly mismanage or skills, confidence and {
neglect their careers. lociaio qu?'OP i

more satisfying and

= Learn how to tap copportunities within rewarding career. )
the non-advertised job market that If you want the
comprrises up to 75926 of all positions. career you really EPR

« Discover the key indicators of deserve, request ) o s
Career Atrophy — and what you can this free report. CAREER SOLUTIONS

do to reverse its insidious effects.

1300 123 EPR (1300 123 377) = wwwr.epr.com.au/report




How To Write Perfe I

for Social Medla Posts

\
ARy
F
g
A
» >



HOW T0...
BECOME A
You Tube

SUBSCRIBE NOW

HTeBooks h *  Australian School of Copywriting  *



How To Advertise Your Minecraft Server Daily

- ConCon

+ Add to -l: Chare ==& PFlore
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2 toginorsigrus  [NEECY [ susscriss

How | Learned to Lean Forward,
Every Day ...

One secret to my success is a refusal to dwell on the past. Four steps
to stay focused on the future.

T [w ]3| in [5]  [=
v . - l

4l

501 SHARES

Inside Mark Cuban's $2 Million
*‘Shark Tank® Horror Deal

BY CRAHAM WINFREY
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CHRESTINE HERIRICHS
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BERNADETTE SCHWERDT

SECRETS OF

ONLINE

ENTREPRENEURS

How Australia’s Online Mavericks, Innovators
and Disruptors Built Their Businesses...
And How You Can Too.

g

Australian School of Copywriting
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How to Master

facebook.
Ma rketl ng

10 Days

alalalola
ARG E

HubSpt
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Compare the two

 “A Strange Experience Saved Me From Bankruptcy.”

 “How A Strange Experience Saved Me From
Bankruptcy.”
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Add a twist...

e 2.The ‘Here’s How’ Headline / ‘Learn How To’
Headline

g Australian School of Copywriting s



Here’s how to activate iPhone’s new web ad
blocking feature

f FACEBOOK o TWITTER = REDDIT in LINKEDIN (,D PINTEREST = EMAIL

Here' s how to activate iPhone s new
web ad blocking feature

YOU MAY LIKE

* Australian School of Copywriting *



Most Popular Feed EX

Shared Discussed

Alibaba's Wipeout Leaves Investors Questioning What
Comes Next

\ China Is Hoarding the World's Ol
Here's Proof That Housing May Be Turming a Comer

YW T Clean Diesel” Scheme Exposed as Criminal
Charges Weighed

*  Australian School of Copywriting



Bloomberg

=
Advertising

Watching Olympics Online? Here's Why
You See the Same Ads Over and Over

By Joshua Brustein ¥ 8+ February 12, 2014

° o @ @ SEND TO
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LEARN-C(

A DOWN AND DIRTY GUIDE TO COOKING

(for People Who Never Learned How)

*  Australian School of Copywriting  *



NATESAVAGE

Guiitarl essons com Guitar

2] ) 002/1:39 \ = s

[ SO |

Learn How To Play Guitar - Beginner Guitar Lesson #1

" GuitarLessons.com
,Guitar

#6550
- somns B i —— 1 2398 P 165




Adapt It To Suit You...
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How To Get Members
To Pay Their
Subscriptions In Advance.



How To Get Delegates
To Take Up “Early Bird’
Registrations.



Here’s How AHA Members
Can Get Free Legal Advice



Here’s How To Get Free Money
From The Government To Run
Your Association Event.



Here’s How To Get A Meeting
With A Senior

Government Minister



Learn How
To Run Your
First Not-For-Profit
Board Meeting






Write a few headlines for your
organisation using one of the formulas:

How to...
Here’s how...

L earn how to...

* Australian School of Copywriting *



3. ‘Ask A Question’ Headline



Y PASSING
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One of the 500 most common passwords
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Atferntion Men. ..

Are You Tired Of
Being Lonely?

Make Women Want You! Learn How
To Have Unlimited Numbers Of
Women Literally BEG For Your
Body, No Matter Your Looks,
Age, Or Income!

Click Here




1 ainyn
‘Can’t hardly”

Py

Do You Make These
Mistakes in English?

Sherwin Cody’s remarkable in-
vention has enabled more than
70,000 people to correct their
mistakes in English. Only 15
minutes a day required to im-
prove your speech and writing.

ANY persons say “Did you hear from him
They should say “Have you heard
from him today: Some

“calender” or “calander e SHIT others
“‘between you and I" instead of “between you and
It is astonishing how often “‘who" is used for

> and how frequently the simplest words are
mxsprcnaunced. ew know whether to spell certain
words with one or two “‘¢’s'’ or ‘" "

with “ie" or “e1,”> and when to use commas in order
to make their meaning absolutely clear.
sons use only common words—colo:
nary. Their speech and their letters arc lifeless,
monotonous, humdrum.

Why Most Persons Make Mistakes

What is the reason so many of us are deficient
d find our careers stunted i
some can not spell correctly
and others can not punctuate? Why do o many
find themselves at a loss for words to express their
meaning adequately? The reason for the deficiency
is clear.  Sherwin Cody discovered it in scieptific
tests which he gave thousands of timecs.
persons do not write and speak good Engiish
simply because they never formed the habit
of doing so.

What Cody Did at Gary

made it a study
to be avoided—the hardest of tasks instead of the

most fascinating of games!
a crying disgrace.
point lics the real difference between

For years it has been

me vears ago Mr. Cody was invited by
Witliam Wirt, author of the famo

guess-work about these results. They were proved
by scientific comparisons. Amazing as this improve-
ment was, more interesting still was the fact that
the children were “wild” about the stu

like playing a game.

100% Self-Correcting Device

e basic principle of Mr. Cody’s new method is
ha\m rormmg. Any one can learn to wnle nnd
speak correctly by constantly using ect
forms. But how 18 onc to kaow in cach case what
is correct? Mr. Cody solves this problem in a
simple, unique, sensible wéy.

Suppose he himself were standing forever at your
mispronounced or mis-

‘hear him whisper: *“That is wrong, it should be thus
and so.” In a short time you would habitually use
the correct form and the right words in speaking
and writing.

u continue to make the same mistakes over

you what was righ!
Y reriasting mentar beside yous mentor who wuuld
not laugh at you, but who would, e

Support and help you. . The 1007 Seif- Corr::nng
Device does exactly this thing. It is Mr. Cod;
silent voice behind you, ready o speak out whenever
you commit an

concentrates on them.
nnylhlnz you already know. There are no rules to
memo:

Only 15 Minutes a Day

No more than fifteen minutes
required. Fifteen minutes, not of study, but nf
fascinating practice! Mr. Cody’s studen
worlk in any spare moment they can snatch. They
do it riding to work or at home. They take fiftcen
minutes from the time usually spent in profitless
reading or amusement. The results really are phe-

As for material
mportance of good English

not be Ov:ruhmated.
Surely, no one can advance far without

Free—Booklet on English

find a detaiied description_in a fascinating little

booklet called “How You Can Master Good Eng-
lish in 15 Minutes a Day.” There is no obligation
inyolved in writing for it. Merely mail the coupon,
a letter, or a postal card for it now. Sherwin Cody

School of English, 14 Searle Building, Rochester, N. Y.

SHERWIN GODY SGHOOL OF ENGLISH
14 Searle Building, Rochester, N. Y.

Picase send me your pookict, “How You
Can Master Good English in 15 Minutcs &

ad

Name.

Address

i

[ FE—

This valuable booklet can not be sent ¢o childr,



Do You Make These

9 Decorating Mistakes?




Are you making these
mistakes with your digital
marketing measurement?




Adapt To Suit You...



Do You Make These
Mistakes When Running

A Board Meeting?



Do You Make These
Mistakes With Your

Association Volunteers?



Is Your Association
Insolvent?

Would You Know
What To Do If It Was?



Are You Tired Of
Running Events

That No-one Attends?



4. The ‘Lists’

5. ‘Numbers’ headlines
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THE
TEN COMMANDMENTS

I. Thou shalt have no other Gods before me

II. Thou shalt not make unto thee
any graven image

111. Thou shalt not take the name
of the Lord thy God in vain

IV. Remember the sabbath day, to keep it holy
V. Honor thy father and thy mother
V1. Thou shalt not kill
Vil. Thou shalt not commit adultery
VIIl. Thou shalt not steal

IX. Thou shalt not bear false witness
against thy neighbor

X. Thou shalt not covet
Exod

us 20

.

*
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Add a twist...

Y Australian School of Copywriting s



S THE

ave e || amones | MILTIONAIRES

BE Eczsnsmc S%N;?é&f‘ﬁ

A BE MOTIVATED
T | e comerrn | COMMANDMENT S
SO i N | SR 1 S by Dr. Jay C. Polmar
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Add a twist...
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Scotland’s youngest grandmaster discusses the most common
causes of disaster in chess

Jonathan Rowson
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SEVEN

SECRETS

of a Successful
Trucking Company
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Seven Secrets of Self-Made Multimillionaires
7 W< Y

/

Image credit: Shutterstock

e = -

In a special webcast on April 28, 2015, 5 p.m. EST, Grant Cardone will
show you how to make millions of dollars for your business using the

GRANT CARDONE
CONTRIBUTOR

phone. Register now for this webcast and you could earn gifts for
International Sales Expert
participating.
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The seven secrets that hotel owners don't want
you to know

Hotel bosses spill the beans on cost cutting and horrible hygiene

*  Australian School of Copywriting  *



15 Business
Blogging
Mistakes

s And Easy Fixes

How 1o Fix the
Mast Common
Elogeing Bloopers




l'ﬁpof'nf'!ai' belly :

//L your belly every
\

week by simply
|7 using this
1 ue-rd old tip. >
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Adapt To Suit You...
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11 Powerful Ways To Build
Your Membership Base.



Hiring A Lobbyist:
The 30 Crucial Questions
You Need To Ask



3 Powerful Reasons
Why You Should
Join The REIV before Nov 30.



The 7 Habits Of Highly Successful
Associations

(What They Do That
Most Don’t.)



10 Questions To Ask A Web
Developer Before
You Sigh The Contract



Tip:
— Use a zero in the number - 10, 20, 30

— Use an odd number -3, 7, 9, 101 etc

* “93% of people who consult a dietician lose weight. ie
sounds more believable than 92%

e 93.7% sounds even better



Headline

2 ¢
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Could be...

Of you

Staff

lcons/Graphics of what you offer
Premises

The Product

Location/Map

Imagery

Make it relevant

If not, leave it out...use the space wisely
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Headline

A PR
- SFE TR A
7 it l g\ h

Sub-h

eadline
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The 7 Habits Of
Highly Successful
Associations

(What They Do That
Most Don’t.)

Learn how to secure the future of your association, increase

your membership base and retain your sponsors.

* Australian School of Copywriting s



7 out of 10 people over 50 have
trouble reading.

If you squint to read this, you may need glasses.

Here’s how to find out.

Find an optometrist near you now with our Suburb
Locator Guide.
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~ Headline

3|  Sub-headline
Features & Benefits Features & Benefits
Features & Benefits Features & Benefits
Features & Benefits Features & Benefits

*  Australian School of Copywriting  *



* Australian School of Copywriting *



D NOT




Case Study:

* Writing copy that changes behaviour...

* What’s in it for the Target Market?

* Australian School of Copywriting s



Don’t Leave
Your Bike In
The Foyer.

The Owners Corporation
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Please Don’t
Leave Your Bike
In The Foyer.
Thank You.

The Owners Corporation
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Don’t Leave Your
Bike In The Foyer.

Three bikes were stolen
from here last night.
Lock it in the bike cage to
prevent theft.

The Owners Corporation
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Don’t Leave Your
Bike In The Foyer.

If someone trips over it
and hurts themselves,
you can be sued. It’s
happened before. Store it
in the bike cage. Thank

you.

The Owners Corporation
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Here’s why we don’t sell
features...
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Sodium Fluoride

_ Ammonium
Allantoin Lauryl Sulfate
FD&C Blue Dye #1
& 2
e Tetrasodium

Sarcosinate Pyrophosphate

Hydrated Silica
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Feature: Benefit:
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Zinc Oxide

Yellow #5

BHT (Butylated
Hydroxytoluene

High Fructose Corn
Syrup (HFCS)

Pyridoxine
Hydrochloride

*

Hydrochloride

Calcium
Pantothenate

Australian School of Copywriting

*



" S

SMART
START

CISTROHNG HEADT

Sriginal
Antioxidants

e o
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oorodarl.

BHT (Butylated

Also used in:

e jet fuel
* embalming fluid

“...reasonably anticipated to be a human carcinogen”

Source: National Toxicology Program (NTP), 2005
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Feature: Benefit:
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MEMBERSHIP BENEFITS AT A GLANCE

£ St - Hember

Al:tend all M at the discounted Member
rate.

FREE subscription to our eNoticeBoard and alerts.

12 months complnrnantary subscnpt-on to Working
Women magazine.

Speaking opportunities via our Find a Speaker
service.

Media and PR o‘ppom.mstt&s wvia our M_a

Call service.

A FREE listing in the WNA Online Members'
Directorv.

Access to WNA's exclusive Member only LinkedIn
group.

Build your online profile as cne of WNA's Featured
Members.

Attend WNA events and forums at the discounted
Member rate.

The opportunity to list a 'Member 2 Member' offer.
M‘ REE _irjt@é'dé tables at WNA events to showcase
Promote in the delegate satchels at WNA events.
at WNAqvm

Contribute articles for publication in Working
Women magazine.

5meit books or product: s for free promotion
in WOrkmg WOmen magazme

Free bulk copies of Working Women magazine to
use as gifts.

Discounted advertising rates in W

Apply to become a regular WNA blog contributor.

@@@@@@@@@@@@@@@@@@ﬁ
{

@@@@@@@@@@@@@@@@@@%
@@@@@@@@@@@@@@@@@@E
0/00(0|0/0/0/0/00(0(0/00|0/0p0f




~ Headline

3]  Sub-headline

Features & Benefits Features & Benefits

Features & Benefits Features & Benefits

Features & Benefits Features & Benefits
5 Testimonial
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OUR COPYWRITING SUCCESS STORIES

Listed here are some direct quotes from students who've finished one of our courses and gone on to create
thriving, successful copywriting businesses. These testimonials are from real people, giving real feedback about
our copywriting courses and sharing their success stories.

‘Fve enjoyed the course very much, ‘I strongly

‘Being my own boss is extremely ‘I left the banking industry, completed “The course has given me both the
it’'s wonderfully structured and you are ke

rewarding, and addictive, and it all your course and happily haven’t skills and confidence to establish my
started with the Australian School of looked back since’ own copywriting business and l am
Copywriting’ now living my passion and dream
every day’

delivery is straight to the point’ for wi

s Australian School of Copywriting



Which testimonial has
more credibility?

“It was sensational.”
- J. D. Caulfield, VIC

OR

IH

“It was sensationa

- Joan Dunstan, Managing Director, Consolidated United,
Caulfield, VICTORIA.

* Australian School of Copywriting *



The devil is in the detail...

Be specific! Give details!

Bad:

She has been working in the corporate
training field for a number of years and her
client list is substantial.

Good:

She has been working in the corporate
training field for 15 years and her client list
includes blue-chip companies such as BP,
Cadburys and the National Bank.

* Australian School of Copywriting s



~ Headline

3]  Sub-headline

Features & Benefits Features & Benefits

Features & Benefits Features & Benefits

Features & Benefits Features & Benefits
5 Testimonial

6 Free Offer
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Register for a FREE Seminar
on your knee or hip pain

Address your painful knee f hip pain and
learn what you can do to overcome it!

Click Here to Register NOW ->
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=™

“"Free

Consultation

Get a free
consultation

Lets Talk!

In person, or by phone.

Meet the Doctor and discuss
your specific needs.

Mo Obligation.

Click Now...

FREE
Consultation

Talk to a Lawyer Today to
Receive a FREE Consultation!

e
LETS GET STARTED!

127-323-8300

*  Australian School of Copywriting
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90 MARKETING TIPS

FOR PHOTOGRAPHERS

www.mcpactions.com




> O

MARKETING IDEAS

for the
CAKE & BAKERY BUSINESS

Essential marketing tips to help grow your
cake and bakery business from the
Founder of Palace Boutiques

ALISON JONES
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50 Proven
Local Store
Marketing Ildeas
For Your
Restaurant

Ice Cream Parlor
Sandwich Shop
Coffee Shop

Pizzeria

Rod Smith
Aunthor of What You Must Know Before You Buy a Foed Franchise
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10 Marketing Wakeup Calls

Learn 10 things you can do right now to improve your marketing.

Your email address

Yes Please!
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3]  Sub-headline

Features & Benefits Features & Benefits
Features & Benefits Features & Benefits
Features & Benefits Features & Benefits
5 Testimonial
6 Free Offer
Call To Action
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~ Headline

e,

3]  Sub-headline

Features & Benefits Features & Benefits
Features & Benefits Features & Benefits
Features & Benefits Features & Benefits
5 Testimonial
6 Free Offer
Call To Action
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Example of the 7 steps in action:
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fowv to escape your career ru

h a strategic approach to career manage

If you've been looking to advance
yvour career, get a promotion, or even
change your career direction, you’ve
almost certainly been going about it
in entirely the wrong way!

This free report explains why traditional
approaches to career management are
fundamentally flawed.

It then introduces a practical and
highly effective alternative that has
provided breakthrough career results
for more than 20,000 executlves
around Australia!

= Discover eight ways managers and
executives commonly mismanage or
neglect their careers.

= Learn how to tap opportunities within
the non-advertised job market that
comprrises up to 7526 of all positions.

=« Discover the key indicators of
Career Atrophy — and what you can
do to reverse its insidious effects.

The market leaders
in career management

This free report has been authored
by EPR, the leaders in executive
career manrnagement.

Since 1982, EPR has helped
thousands of executives from a wide
range of industries and professions
1o achieve their career goals. EPR’s
career management
professionals are
practical, coutcomes-
focused people whose
goal is to give you the
skills, confidence and
tools to develop a
more satisfying and
rewarding career.

If you want the
career you really

s EFR
eserve, request _

this free report. CAREER SOLUTIONS

1300 123 EPR (1300 123 377) = wwwr.epr.com.au/report




Howv to escape your career rut

with a strategic approach to career management!

market leaders

you've been ilcooking to advance
in career management
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It then introduces a practical ard 1o achieve their career goals. EPR’s

highly effective alternative that has career management
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for more than 20,000 executives practical, cutcomes-
around Australia!l ' focused people whose

goal is to give you the
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Howv to escape your career rut |
with a strategic approach to career management!

The market leaders

If you've been looking to advance
in career management

your career, get a promotion, or even

change your career direction, you’ve Thi
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?lmost certainly been going about it by EPR, the leaders in executive
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1o achieve their career goals. EPR’s
career management
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| Howw to escape your career rut |

with a strategic approach to career management!

If you've been looking to advance
vyour career, get a promotion, or even
change your career direction, you’ve
almost certainly been going about it
in entirely the wrong way!

This free _seport explains W raditional
appros es o career managemeat are
fupdamentally flawed.

then introduces a practical arid
highly effective ailternative that has
provided breakthrough career results
for more than 20,000 executives
around Australia!l ’

= Discover eight ways managers and
executives commonly mismanage or
neglect their careers.

= Learn how to tap opportunities within
the non-advertised job market that
comprrises up to 7526 of all positions.

« Discover the key indicators of
Career Atrophy — and what you can
do to reverse its insidious effects.

The market leaders
in career management

This free report has been authored
by EPR, the leaders in executive
career management.

Since 1992, EPR has heliped
thousands of executives from a wide
range of industries and professions
1o achieve their career goals. EPR’s
career management
professionals are
practical, cutcomes-
focused people whose
goal is to give you the
skills, confidence and
ools to develop a

ore satisfying and
ewarding career.

i you want the
career you really
deserve, request
this free report.
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with a strategic approach to career management!
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Howv to escape your career rut

with a strategic approach to career management!

If you've been looking to advance
yvour career, get a promotion, or even
change your career direction, you’ve
almost certalnly been going about it

This free report explains®
approaches o career m

It then introduces a practical and
highly effective alternative that has
provided breakthrough career results
for more than 20,000 executlves
around Australia!

= Discover eight ways managers and
executives commonly mismanage or
neglect their careers.

= Learn how to tap opportunities within
the non-advertised job market that
comprrises up to 7526 of all positions.

=« Discover the key indicators of
Career Atrophy — and what you can
do to reverse its insidious effects.

The market leaders
in career management

This free report has been authored
by EPR, the leaders in executive
career manrnagement.

Since 1982, EPR has helped
thousands of executives from a wide
range of industries and professions
1o achieve their career goals. EPR’s
career management
professionals are
practical, coutcomes-
focused people whose
goal is to give you the
skills, confidence and
tools to develop a
more satisfying and
rewarding career.

If you want the
career you really

e ErR
eserve, request _

this free report. CAREER SOLUTIONS

1300 123 EPR (1300 123 377) = wwwr.epr.com.au/report
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with a strategic approach to career management!

If you've been looking to advance The market leaders
yvyour career, get a promotion, or even in career management
change your career direction, you’ve Thi
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It then introduces a practical and
highly effective alternative that has
provided breakthrough career results professionals are
for more than 20,000 executives
around Australia! '

1o achieve their career goals. EPR’s
career management

practical, coutcomes-
focused people whose
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Learn how to tap opportunities within
the non-advertised job market that
comprrises up to 7526 of all positions.

Discover the key indicators of
Career Atrophy — and what you can
do to reverse its insidious effects.

If you want the
career you really
deserve, request
this free report.

CAREER SOLUTIONS
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Free resources:

e How To Write Headline - Top 20 Formulas (ebook)
* Copy of the slide deck

* Free sample chapter of my book — ‘Secrets of Online
Entrepreneurs’
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4C The 7 Steps to Writing

Headlines that get Great Results




Associations Forum National

Conference
4th - 5th July 2016




